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Travel market is expected to grow to US$5.8trn by 2028 at a CAGR of 10%

Online Offline

CAGR
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Source: Euromonitor
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Customers plan their travel by online

ExperienceTransportation

56%

77%

2014 2023

+21%

Accommodation

33%

58%

2014 2023

+25%

27%

50%

2014 2023

+23%

12%

29%

2014 2023

+17%

Flight

Source: Euromonitor

Online Penetration by Category ('23)
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Also, the impacts of COVID-19 and AI have led to widespread demands for 
DT throughout the value chains in the hospitality industry

Value Chain

On-site

Operation

Accom.

Solution

Distribution

Retail

Marketing

PRESENT

Reliant on employing a large number of low-

wage workers

Inventory management(vacancy 

management) aimed at minimizing hotel 

vacancy rates

Marketing strategies focus on product 

exposure based on cookie data

Labor shortage due to the workforce not 

returning to work following COVID-19.

Transition to inventory management aimed 

at maximizing profitability (Revenue 

Management)

The advent of generative AI services such as 

ChatGPT

Ability to directly sell and manage their 

products through limited online and offline 

sales channels

Increasing fragmentation of travel sales 

channels has led to a growing complexity in 

channel management for hotels.

Business opportunity for 

digital transformation

Operations in the past 
Current Challenges 

/Trends

Use of both online and offline sales 

channels

Reliance on the experience of TA1/TO2 to 

design and offer limited travel products

Diversification of online channels has led to a 

demand for qualifying inventories

The advent of generative AI services such as 

ChatGPT

Business opportunities DSP3 for travel 

products, where customer data and learned 

information can be leveraged to maximize 

advertising performance

Increasing demand for the adoption of 

digital solutions to enhance on-site 

operational efficiency and productivity

Growing demand for revenue management 

(RM) and market intelligence (MI) solutions 

that enable price optimization based on 

demand forecasting

Increasing importance of Bedbank businesses, 

which facilitate the brokerage and 

management of hotel products across various 

travel channels

Business opportunities in generative AI 

services that provide personalized product 

package recommendations based on 

customer data and learned information
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Yanolja provides Transaction, Subscription and Data solution to all 
participants in travel industry 

Transaction Solution

A solution offering diverse travel and 

leisure products to B2B and B2C 

channels globally

Subscription Solution

A solution for distributing on-site and 

cloud travel services to global travel 

and leisure companies

Data Solution

Enhance productivity and deliver 

personalized services using AI/ML 

technology on rich data

*Online Travel Agency, Hotel B2B Wholesale *Property Management System, Channel 

Manager, Booking Engine

*Targeted Digital Marketing, Machine 

Learning-based Dynamic Pricing, Fintech 
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Yanolja distribute inventory across the entire value chain, with global 
expansion

Our Intermediary Channel
Supplier value proposition connecting to 

our 1.3 million suppliers and 

12,871 sales channels globally 

Suppliers

Hotels, Airlines, Rental Cars, 

Concert Operators etc.
Intermediaries

Wholesalers,  Bedbanks

Individual Travelers, 

Group Travelers, Enterprise

Consumers

599 thn Retailers Globally

Transaction Solutions (B2C)Transaction Solutions (B2B)

Transaction Solution

Retailer

Travel Agent, Travel Operator, OTA
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Our SaaS-based Subscription solutions help enhance operational 
efficiency for suppliers

Hardware (KIOSK) Property Mgmt. (PMS) Connectivity (CM/IBE)

Subsciption Solution

Booking Management

Website Builder Template

Dashboard

Calendar View
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Our AI service offerings create additional profit for existing customers 
connected with data lake based on its AI/ML

Data Collecting Data Refining Data Monetization

Supplier

(e.g., Hotel)

Channel

Subscription Solutions

Transaction Solutions

(B2C)

Data SolutionData Lake

Dynamic Pricing

Targeted Digital Marketing

ML based PredictionIndirect TTV

Direct TTVRetailer

OTA/Wholesaler

A

C

Consumer

Transaction 

Solutions

(B2B)

B

B

Data 

Solution

C

Indirect TTV

Direct TTV
Personalization based on 

our own AI/ML technology

Data Solution
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Yanolja’s B2B business consists of three solutions seamlessly connected 
with its data lake and total TTV

Subscription Solutions
for suppliers Direct TTV

Transaction Solutions 
for consumers

Data Solutions
for suppliers, intermediaries, retailers and consumers

Direct TTVIndirect TTV
Data Lake1

Indirect TTV
Monetization rate (Conversion of Total TTV to 

customer’s added profit through Yanolja’s AI services)

Transaction Solutions 
for intermediaries and retailers

Total TTV

Direct TTV
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We are leading innovation that enhances data value across the entire 
value chain

Supplier 
(Accommodation, Transportation, etc)

Channel Consumer

Subscription Solutions

Transaction Solutions
Supplier (3rd party)

Hardware PMS

CRS/IBE

Connect
-tivity

Retailer

OTA/Wholesaler

Data Solution

TA TO
Corp.

Travel

OTA Wholesaler

Dynamic Pricing
Targeted Digital 

Marketing

ML-based 

Prediction

Leisure/Business 

Traveler

A

B

C

Personalization

CM

RM

D Transaction

Solution (B2C)
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Yanolja's B2B business now accounts for a quarter of its revenue

2019 2020 2021 2022

593

173

2023

767

+33%

Yanolja Revenue ('19 –'23)
(Unit: B KRW)

B2B Business 4%

23%

Proportion of B2B Business 

(’19 vs ’23)

’19

’23
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Also, Yanolja is expanding in the global market

Yanolja’s presence in the global market

100.0% 99.6%

'22

0.4%

'23

36%

70%

64%

30%

'22 '23

29%

48%

71%

52%

'22 '23

Transaction (TTV) No. Direct Contract No. Channels

Korea Outside Korea

Transaction

(TTV)

DC

Channels

+19%

+34%

+99%

Growth in Global
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As a result, Yanolja has achieved a position among the global top 10

3rd 4th 5th 6th 7th 8th 9th 10th2nd1st

PMS

Booking

Engine

Channel

Manager

KIOSK

12Source: SKIFT
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Yanolja's Mission – 10X

INSPIRE

PLAN

BOOK

MOVE

SHARE

EXPERIENCE

IN-TRIP STAGE

POST-TRIP STAGE

PRE-TRIP STAGE

Transform travel planning and 

booking with generative AI.

Enhance travel experiences with 

real-time recommendations

Offer personalized recommendations 

from traveler reviews

Yanolja is evolving into a data-

driven company, leveraging over 

10 trillion KRW in transaction data 

worldwide
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